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	Formative Assessments Please refer to detailed project schedule for key dates and deliverables

	During the semester students are supposed to perform three tasks: to submit a draft of their own cultural journal, program, site; make an assessment of the cultural information support (for example, print media, television or radio programs, electronic media, at their own choice), analyze the proposed journalistic material using the principles of the communication pyramid (by value indicators).

	Summative Assessments Please refer to detailed project schedule for key dates and deliverables

	The result of the course “Media discourse of culture” is a credit, which contains the assessments on a 100-point system (40 p – students are supposed to gain during the practical classes, 20 p – for a project of a cultural journal, program or site, 15 p – for the analysis of the proposed journalistic material using the principles of communicative pyramids (in terms of value), 15 p – evaluation of cultural information support (for example, print media, television or radio programs, electronic media, of their choice), 10 p – final module work).


	Module Schedule

	Module 1. Media discourse of culture in the modern information world

Topic 1. Media discourse: definitions, characteristics, features.

Topic 2. Media discourse as a multidimensional phenomenon of modern civilization society.

Topic 3. Dialogue of media discourse.

Topic 4. Methods of media discourse of culture analysis.

Topic 5. Journalism and culture: the dynamics of interaction. 
Topic 6. Journalism in the context of cultural communication.

Module 2. Mass Media discourse in the times of multiculturalism crisis 

Topic 7. Contemporary journalism and culture: the genesis community.

Topic 8. Contemporary mass media in the context of media globalization.

Topic 9. Information support of culture. 
Topic 10. Mass media in the context of material and spiritual culture.

Topic 11. World view in the system of journalism culture.

Topic 12. The cultural aspect of the familiarization of reality: a discursive practice.


	Project Aims

	What You Will LEARN
	What You Will DO

	Theory and history of intercultural understanding, a qualitative dialogue mediated by discourse, text and context, the dialogical basis of the mass media. Dates, processes, rethinking of historical events, works of prominent representatives of cultural and historical transformations, who create a coherent cultural background and are a valuable complement, as well as a thorough informational basis for materials on cultural topics. The mass media analysis as a mediator between social objects in the information space.
	Studying the subject “Media discourse of culture” Students have an opportunity to analyze different levels of actualization of the concepts of “media discourse” and “culture”, to consider issues of value paradigm in the context of journalistic, moral, ethical, religious, ecclesiastical, travel discourse (text production), to discuss the text of the particular author in intercultural communication, to establish common and different regarding the concept of “culture” in different media discourses, to analyze specific media texts, to determine the role of discursive factor in the formation of moral type of thinking in the context of the crisis of multiculturalism.



	Learning Outcomes
	Indicative Deliverables

	Intended Learning Outcomes upon successful completion of Module
	

	- to understand in the main vectors of “intercultural communication” development in the context of journalistic creativity; in the main scientific works, theories concerning the coverage of the topic of mass media discourse;

- to know the history of media discourse in a multicultural environment;

- to write texts of cultural orientation, using historical excursions and therefore deepening the discourse;

- submit a draft of a personal cultural journal, program, site.
	- to operate freely with terminology related to issues of media discourse;

- to operate freely with historical facts, examples regarding intercultural communication and the formation of new cultural chronotopes;

- to determine the role of the deontic factor in the formation of moral type of thinking;

- to analyze texts at different levels of the “media discourse of culture”.



