	Your faculty or university (Ваша кафедра та університет): Journalism DPT, Lviv National University

	Study Programme (Освітня програма): 

	Module Code 
(Код модуля)

	ПП

2.1.2.01
	Level (Рівень)


	bachelor
	Module Title

(Назва модуля)
	Mediaeconomy

	Credits ECTS

(Кредити)
	4,5
	Year

(Рік)
	1
	Weeks

(Тижні)
	16 weeks

	Main campus location (головне місце проведення)


	Journalism department of LNU


	Commence

(Початок)
	September 2021
	Briefing

(Інструктаж / вступна лекція)
	December 2021

	Module Lead/s
(Керівник модуля / навчальної дисципліни)
	Mykhailo  Prysyazhnyi
	Lecturers

(Лектори)
	Mykhailo  Prysyazhnyi

	Pre-requisite or co-requisite (Перелічіть будь-які модулі, які мають бути прийняті до цього модуля, або проводитись одночасно з цим модулем / міждисциплінарний зв’язок). 


	Content module 1. Theoretical and methodological tools of economic theory and research of mediaeconomy.

Content Module 2. Practical basics of mediaeconomy


	Class Contact Time (загальна кількість контактних годин)


	48

	Independent study time (загальна кількість самостійної роботи, години)


	87


	Description of the module (опис модуля):

The course Mediaeconomy is intended for students of the first year studyng.

	Project Aims (Цілі модуля)

	What You Will LEARN? (Що ви вивчаєте/ дізнаєтесь?)
	What You DO? Teaching and learning activities?
 (Що ви будете робити / Як ви це будете робити? / лабораторно-практична діяльність) 

	Concepts and types of media, mass media. History of media emergence and development. Modern media brands on the world media market. Evolution of the concept, goals and structure of media economics as a branch of science. Development of the media industry in the context of the information society.
	Students should become acquainted with the basic principles of economic work of the media, with the theoretical basics of media economics and the practical features of media activities. Also they need to learn the basics of the scientific work of media economics, to learn to develop a budget for media outlets and to acquire skills in drawing up a business plan for a media company.


	Learning Outcomes (Очікувані результати навчання)

Intended Learning Outcomes upon successful completion of Module (Заплановані результати навчання після успішного завершення модуля)

Students should be able to:

-apply marketing principles in the process of media creation;

- calculate the budget of the display company; - create and present a business plan for the media editorial staff.
	Indicative Deliverables (Результати / здобуті компетенції): 

Students need to understand

- differences between traditions of development of mediaeconomy in different countries;

- basic concepts of mediaeconomy;

- structure and components of media business;

- system of creation of media enterprises;

- features of media planning;

-specificity of budgeting of mass media;

-structural elements of the editorial business plan


	Assessment and feedback (Оцінка та відгуки)

	Formative Assessments. Please refer to detailed project schedule for key dates and deliverables.

(Формувальні оцінки. Будь ласка, вкажіть докладний графік).

	As a result of his / her work a student should present a comparative economic analysis, present a business plan in the form of a multimedia presentation. The course provides lectures - 32 hours, practical classes - 16 hours.

	Summative Assessments. Please refer to detailed project schedule for key dates and deliverabl

	The course of Mediaeconomy ends with a test in second semester. The score is based on a 100 point system. The final grade (maximum 100 points) consists of: practical classes - 30 points, defense of an individual assignment - 40 points, writing tests - 30 points.


