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	Module Code

(Код модуля)

	НД 1.4.01.03/04
	Level (Рівень)

	MSc
	Module Title

(Назва модуля)
	Psychological and legal principles of advertising

	CreditsECTS
(Кредити)
	6
	Year

(Рік)
	1
	Weeks

(Тижні)
	16 Weeks

	Maincampuslocation (головне місце проведення)


	Faculty of Journalism, Ivan Franko National University of Lviv




	Commence

(Початок)
	February 2022
	Briefing

(Інструктаж/ вступна лекція)
	February 2022

	ModuleLead/s
(Керівник модуля / навчальної дисципліни)
	Iuriy Vaskivskyj,

Bogdan Gudz
	Lecturers

(Лектори)
	Iuriy Vaskivskyj,

Bogdan Gudz

	Pre-requisiteorco-requisite (Перелічіть будь-які модулі, які мають бути прийняті до цього модуля, або проводитись одночасно з цим модулем / міждисциплінарний зв’язок). 


	Module 1.  Basic psychological principles of advertising. Manipulation in advertising.
Module 2. Legal principles of advertising


	ClassContactTime (загальна кількість контактних годин)


	Total hours - 64

	Independent study time (загальна кількість самостійної роботи, години)
	Total hours - 116


	Descriptionofthemodule (опис модуля):
To provide students with knowledge about ensuring memorization of advertising messages, effective advertising influence on the readers behaviour, revealing in them the desire to purchase information product produced by mass media, in particular the advertisement which it distributes. Also, give legal basics of advertising.

	Project Aims (Цілі модуля)

	What You Will LEARN? (Що ви вивчаєте/ дізнаєтесь?)
	WhatYouDO? Teaching and learning activities?
 (Що ви будете робити / Як ви це будете робити? / лабораторно-практична діяльність)

	Main psychological functions of advertising. How to create an effective advertising image. Basic rules of the advertising business. The motivational psychology of the consumer in the advertising practice of mass media. Ukrainian advertising law.  
	To create the concept of image publishing policy of choice and ways of its promotion in the market as a separate brand.

Develop own corporate symbols and promotional text of any brand, taking into account the knowledge gained during the lectures.

Conduct an effective presentation of any product, taking into account consumer psychology and legislation.

Create a focus group and report on your research.


	LearningOutcomes (Очікувані результати навчання)
IntendedLearningOutcomesuponsuccessfulcompletionofModule (Заплановані результати навчання після успішного завершення модуля)
Development of advertising campaigns. Consideration of Ukrainian legislation in advertising. Students should be familiar with the basic psychological principles of advertising and the technology of its creation. Psychological features of age groups and basic manipulative techniques in advertising.
	IndicativeDeliverables (Результати / здобуті компетенції):
Use legal rules as arguments in advertising. Understand the psychological functions of advertising. Consider consumer psychology when creating promotional products.


	Assessment and feedback (Оцінка та відгуки)

	Formative Assessments. Please refer to detailed project schedule for key dates and deliverables.

(Формувальні оцінки.Будь ласка, вкажіть докладний графік).

	The discipline has two content modules that cover the material of all topics.

Students' level of knowledge is assessed on a 100-point system, controlling the quality of performance:

 Written tests in the form of written tests - 50 points.
individual tasks in practical classes (50 points in total).

	Summative Assessments. Please refer to detailed project schedule for key dates and deliverables.

(Підсумкові оцінки).

	The final form of control – 100 point


