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	ModuleCode

(Код модуля)

	НД 1.4.01.01/02
	Level (Рівень)

	MSc
	Module Title

(Назва модуля)
	Advertising management and blogging

	CreditsECTS
(Кредити)
	7
	Year

(Рік)
	1
	Weeks

(Тижні)
	16 Weeks

	Maincampuslocation (головне місце проведення)
	Faculty of Journalism, Ivan Franko National University of Lviv


	Commence

(Початок)
	September  2021
	Briefing

(Інструктаж/ вступна лекція)
	September  2021

	ModuleLead/s
(Керівник модуля / навчальної дисципліни)
	Iuriy Vaskivskyj,

Myroslava Rudyk
	Lecturers

(Лектори)
	Iuriy Vaskivskyj,

Myroslava Rudyk

	Pre-requisiteorco-requisite (Перелічіть будь-які модулі, які мають бути прийняті до цього модуля, або проводитись одночасно з цим модулем / міждисциплінарний зв’язок). 


	Module 1. Advertising management in the mass media

Module 2. Blog as an alternative to the XXI century media.


	ClassContactTime (загальна кількість контактних годин)
	Total hours  -62

	Independentstudytime (загальна кількість самостійної роботи, години)
	Total hours – 146 


	Description of the module (опис модуля):
The objective of the course is to develop a complex knowledge of the theory and practice of journalistic creativity, including new media and advertising management.

	Project Aims (Цілі модуля)

	What You Will LEARN? (Що ви вивчаєте/ дізнаєтесь?)
	WhatYouDO? Teaching and learning activities?
 (Що ви будете робити / Як ви це будете робити? / лабораторно-практична діяльність)

	Definition of corporate advertising. The division of corporate advertising into varieties by the form of information submission. Consumer motivation researches. Features of the modern blogging, blog types, architectonics, genres, interactivity, authoring style and promotion
	Students develop tactical and strategic advertising plans, business plans, and budgets for advertising campaigns.

Based on the knowledge gained, the students create their blog, fill in materials, write comments to each other, study statistics and communication effectiveness. The educational process used videos, presentations, social networks and more. One of the methods of training is the organization of meetings with famous bloggers.


	LearningOutcomes (Очікувані результати навчання)
IntendedLearningOutcomesuponsuccessfulcompletionofModule (Заплановані результати навчання після успішного завершення модуля)

Impact of economic and political factors on the media market.

Divide advertising into groups. Evaluation of the media work. The relevance of the media to the target audience.

Ability to characterize blogs according to thematic direction and content;

Know the features of the Ukrainian blogosphere, platform, popular bloggers and their authoring style (success story).
	IndicativeDeliverables (Результати / здобуті компетенції):
Students have the opportunity to make an estimate of the advertising budget, to study the advertising texts of the company and its competitors, to learn the experience of conducting advertising campaigns, to study the effectiveness of advertising appeals, to study the prospects of the development of advertising business.

Creating own blog (design, content, reviews and comments, blog promotion)

Understanding the specifics of blogging and effective blog promotion.

Contribution, podcast, blog advertising.


	Assessment and feedback (Оцінка та відгуки)

	Formative Assessments. Please refer to detailed project schedule for key dates and deliverables.

(Формувальні оцінки.Будь ласка, вкажіть докладний графік).


	Evaluation of students' performances at seminars (for participation in discussion of the topic the student can get 1 point at each seminar class); homework evaluation (comprehensive self-assessment - 20 points: in the first content module - 10 points, in the second content module - 10 points).

Modular control: consists of two control works (10 points each) at the end of each content module.

	Summative Assessments. Please refer to detailed project schedule for key dates and deliverables.

(Підсумкові оцінки).

	The final form of control – 100 point


