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	Formative Assessments Please refer to detailed project schedule for key dates and deliverables

	During the semester students have to perform two tasks – choose a publicistic text to analyze and substantiate its publicistic features and publicism, as well as give a comparative description of two nonfiction works by different authors, due to social and chronotope involvement features, comparing genre features, and fictional features, argumentation, the use of historical parallels, appeals to one's own experience, etc.).

	Summative Assessments Please refer to detailed project schedule for key dates and deliverables

	The result of the special course "Deontological standards of publicism" is the exam, which contains the assessment on a 100-point system (40 points – students gain during practical classes, 10 points – final module work, 25 points – for the examination of the publicistic text analysis, 25 points – for the examination of the comparative characteristics of two publicistic works by different authors on the same subject.


	Module Schedule

	Module 1. Publicistic activity in a modern information world

Topic 1. Publicism in a modern information world.

Topic 2. Genre form of publicistic texts specifics.  

Topic 3. Context of publicistic activity.

Topic 4 Moral and ethical publicism in Ukrainian language. 

Module 2. «Deontic circle» of a publicist and his moral-ethical paradigm.

Topic 5. Deontological basis of pulicism.

Topic 6. Deontological dimension of text’s interactivity.

Topic 7. Travel publicism ant its cultural sense .

Topic 8. Publicistic blogosphere: profanation of competence or everybody’s skill.


	Project Aims

	What You Will LEARN
	What You Will DO

	History of publicism, basic characteristics of publicistic creativity, deontological foundations of creation of publicistic texts, basic trails of publicistic works, specifics of interactive worldview through means of publicism, varieties of publicistic creativity in the past and present. Publicistics of poetry, political cartoon, blogosphere.
	The key conceptual apparatus of the special course is the definitive spectrum of the concepts of "publicism", "publicistic", "corps of publicistic works". For a detailed study of the topic various levels of actualization of the concepts of " publicism " and " publicistic " are analyzed, as well as the deontological paradigm of publicism (journalistic, moral, ethical, religious, ecclesiastical, travel, authorial, philosophical, etc.).


	Learning Outcomes
	Indicative Deliverables

	Intended Learning Outcomes upon successful completion of Module
	

	- to evaluate the functioning and practical application of the definitions of "publicism" and "pulicistic" in the scientific circulation;
- to navigate freely in the "raw material base" (Z. Weisenberg) of publicistic works;
- to put into practice the basic elements of the "circle of deontological" and "deontology" in the context of publicistic creativity and the conceptual features of the philosophy of free choice (by J. Tischner).
	- freely operate the terminology related to the publicistic issues;

- freely operate the historical facts, examples related to issues of publicism, publicistic and deontology;

- to determine the role of the deontic factor in the moral type of thinking formation;

- to analyze publicistic texts at different levels of the Deontic Circle.


