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Information about the

discipline
The course is designed to provide participants with the necessary knowledge
required to work in the online environment, e.g., in editorial offices of web
resources. The course will be delivered in English. Therefore, the course
provides an overview of the concepts and key trends of intercultural
communication phenomena in new media, as well as the processes and tools
required to work with them.

Brief overview of the
discipline

‘Intercultural Communication in New Media’ is an normative discipline in
the specialty of ‘International Journalism’ for the ‘Bachelor’s’ educational
program taught at Ivan Franko National University of Lviv. In the eight
semester, it includes 3 credits (under the European Credit Transfer System
ECTS).

Purpose and objectives
of the discipline

The purpose of the normative discipline ‘Intercultural Communication in
New Media’ is to study and analyze stereotypes, communication conflicts,
social memory, media tolerance and how approve it by new media.

Required texts 1. Craig R. Online Journalism: Reporting, Writing, and Editing for
New Media// Tr. from English by A. Ishchenko. – K.: Kyiv-Mohyla
Academy, 2007. 324 p.

2. Connerton, Paul. How Societies Remember. Cambridge; New York.
Cambridge University Press, 1989.

3. Intercultural Communication. Adrian Holliday, Martin Hyde, John
Kullman//Routledge, 2021.

4. Intercultural Communication in the Context of Globalization
Dialogue: Development strategies: materials of the II International
scientific and practical conference, November 25-26, 2022, Odesa.
Part 1 - Lviv - Torun: Liha-Pres, 2022. - 384 p.

5. Fischer, Diana; Posegga, Oliver; and Fischbach, Kai,
"Communication barriers in crisis management: a literature review"
(2016). Research Papers. 168.

6. Media stereotypes, prejudice, and preference-based reinforcement:
toward the dynamic of self-reinforcing effects by integrating
audience selectivity//Florian Arendt. Journal of Communication,
Volume 73, Issue 5, October 2023, Pages 463–475.

7. Potyatynyk B. Internet Journalism: PAIS, Lviv, 2010.- 244 p.
8. Theorising Media and Conflict// Edited by Philipp Budka and Birgit

Bräuchler. – Berghan Books, 2020.

mailto:yuliana.lavrysh@lnu.edu.ua
https://journ.lnu.edu.ua/employee/lavrysh-yu-s


Additional Literature:

1. 50 Communication Strategies. Joseph A. Devito// iUniverse, 2012. –
246 p.

2. Dr. Theresa MacNeil. Communication in the Age of the COVID-19
Pandemic// Lexington Books. – 2021. – 104 p.

3. Likeable Social Media: How to Delight Your Customers, Create an
Irresistible Brand, and Be Generally Amazing on Facebook//
McGraw-Hill Companies. – 2011. – 260 p.

4. Words Can Change Your Brain: 12 Conversation Strategies to Build
Trust, Resolve Conflict, and Increase Intimacy/Andrew Newberg M.
D., Mark Robert Waldman//AVERY PUBLISHING GROUP, 2013

5. Zakharchenko A.P. Internet media: an interactive study guide for the
course "Website support" for students of the department "Publishing
and editing". - Ternopil, "Krok". - 2014. - 198 p

Internet resources

1. Scientific Library of Lviv National University named after
Ivan Franko https://www.lnulibrary.lviv.ua/katalog/;
2. Library of the Kyiv National Institute of Journalism
Taras Shevchenko University: http://www.journ.univ.kiev.ua/;
3. Scientific electronic library of the National Library named after IN.
Vernadsky: http://www.nbuv.gov.ua/;

4. Lviv NNBU named after V. Stefanyka:
http://aleph.lsl.lviv.ua:8991/

Scope of the course 90 hours - 22 academic hours of classroom lessons. Including 12 hours of
lectures and 10 hours of practical classes, 68 hours for individual work.

Expected learning
outcomes

Upon completion of this course, the student will:
- Know:  the key characteristics of intercultural communication; the

advantages of new media in comparison with traditional media, as
well as the associated legal and ethical problems; the characteristics
of mass communication activities on the internet

- Be able to:  analyze existing intercommunication models;
- draw up a new strategy, taking into account its purpose
- use the toolkit to develop and deploy intercultural communication

strategies.

Key words Intercultural communication, new media, communication strategies
Course Format Full-time/Extramural

Conducting lectures, laboratory work and consultations for a better
understanding of the topics

Topics Content module 1. Intercultural communication: phenomena
and instruments (4 topics, 12 hours)

Topic 1. Introduction to the course: the concept of intercultural
communication (2 hours)
Topic 2. Social memory like a phenomena of the culture in media (4
hours)
Topic 3. Communication barriers in the intercultural communication
(4 hours)
Topic 4. Stereotypes in media (2 hours)

http://aleph.lsl.lviv.ua:8991/


Content module 2. Media ethics and tolerance like effective tools
of the intercultural communication (3 topics, 10 hours)

Topic 5. Intercultural conflicts in media (2 hours)
Topic 6. Media ethics and tolerance in the intercultural

communication (4 hours)
Topic 7. Social media as a platform for intercultural communication
(4 hours)

Final test, type Individual project
Prerequisites To study the course, students need basic knowledge of the theory and

practice of journalism, digital media culture, digital journalism, social media
as well as social communications sufficient to internalize the terms and
categories related to new media

Teaching methods and
techniques to be used

during the course

Presentation, lectures, collaborative learning (group projects)
project-oriented learning, discussion

Equipment required Taking into account the characteristics of the discipline, the course requires
the use of special software, in addition to the commonly used programs and
operating systems.

Criteria of assessment
(separately for each

type of learning
activity)

The assessment is carried out using a 100-point scale. Students can score 50
points during the semester by completing tasks in practical classes, and
another 50 points can be scored at the pass-fail test (completion of one
individual project, colloquium)

Written works: Students are expected to deliver several types of written
works (essays, case study). Academic Integrity: Students’ work is expected
to include their original research or reasoning. Examples of possible
academic dishonesty include but are not limited to lack of references to the
sources used, fabrication of sources, copying, interference in the work of
other students. Identification of signs of academic dishonesty in the written
work of a student might serve as a reason for the teacher to fail it, regardless
of the scale of plagiarism or deception. Attending classes is an important
component of learning. All students are expected to attend all lectures and
practical classes within the course. Students should inform the lecturer about
their inability to attend classes. In any case, students must meet the
deadlines that are included in the course and are set for all types of written
works. Required reading: All texts that students will not be able to find on
their own will be provided by the teacher exclusively for educational
purposes without the right to transfer it to third parties. Students are
encouraged to use other texts and sources that are included in the list of the
required reading.

Scoring policy. The final result includes points scored in current testing,
self-testing and final testing. It also takes into account the attendance at
classes and the student’s participation in practical classes; absence and being
late for classes is unacceptable; as well as the use of a mobile phone, tablet
or other mobile devices in class for non-learning purposes, cheating and
plagiarism; delays in performance of tasks, etc.

No violations of academic integrity shall be tolerated.

Pass-fail test or exam
questions.

1. Characteristic features of the online environment



2. What is social memory? How it effects on new media
communication?
3. What types of communication barriers do you know? Please, illustrate on
examples.
4. How destroy stereotypes in the intercultural communication?
5. What types of intercultural conflicts do you know? How to solve them?
6. Please, describe media ethics rules for new media.
7. Civic and citizen journalism? What is the difference between these
concepts.
8. What social media tools are very important for intercultural
communication in new media?

Survey A course assessment questionnaire to rate the quality of the course will be
provided upon completion of the course.

Course outline

Week/
date/h
ours

Topic/plan Form of
activity (class)*
*lecture,
independent,
discussion,
group work)

Literature. Internet resourses Assigment (hours
for individual
work)

Deadli
nes

Content module 1. Communication strategies: models, development, implementation
1
week

Topic 1.
Introduction to
the course: the
concept of
intercultural
communication

Lecture Craig R. Online Journalism:
Reporting, Writing, and Editing for
New Media// Tr. from English by A.
Ishchenko. – K.: Kyiv-Mohyla
Academy, 2007. 324 p.
Dr. Theresa MacNeil. Communication
in the Age of the COVID-19
Pandemic// Lexington Books. – 2021.
– 104 p.

Familiarization
with the theory of
the course (4
hours)

A week

2-3
weeks

Topic 2. Social
memory like a
phenomena of
culture in media

Lecture/pr
actical
class

Connerton, Paul. How Societies
Remember. Cambridge; New York.
Cambridge University Press, 1989.
Intercultural Communication. Adrian
Holliday, Martin Hyde, John
Kullman//Routledge, 2021.

Present media
projects of your
country, which
represent social
memory. Please,
analyze the main
idea and how you
could improve it
when you will be
an editor (8 hours)

A week



3-4
weeks

Topic 3.
Communication
barriers in the
intercultural
communication

Lecture/
practical
classe

Intercultural Communication in the
Context of Globalization Dialogue:
Development strategies: materials of
the II International scientific and
practical conference, November
25-26, 2022, Odesa. Part 1 - Lviv -
Torun: Liha-Pres, 2022. - 384 p.
Fischer, Diana; Posegga, Oliver; and
Fischbach, Kai, "Communication
barriers in crisis management: a
literature review" (2016). Research
Papers. 168.

Choose some type
of communication
barriers and
explain how solve
it in your
region/subculture/y
our personal
environment (6
hours)

A week

5-6
weeks

Topic 4.
Stereotypes in
media

Lecture/pr
actical
class

Media stereotypes, prejudice, and
preference-based reinforcement:
toward the dynamic of self-reinforcing
effects by integrating audience
selectivity//Florian Arendt. Journal of
Communication, Volume 73, Issue 5,
October 2023, Pages 463–475.
50 Communication Strategies. Joseph
A. Devito// iUniverse, 2012. – 246 p.

Choose and present
how new media
produce
stereotypes (based
on examples) (6
hours)

A week

Content module 2. Media ethics and tolerance like effective tools of the intercultural communication
A 7
week

Topic 5.
Intercultural
conflicts in
media

Lecture Theorising Media and Conflict//
Edited by Philipp Budka and Birgit
Bräuchler. – Berghan Books, 2020.
Words Can Change Your Brain: 12
Conversation Strategies to Build
Trust, Resolve Conflict, and Increase
Intimacy/Andrew Newberg M. D.,
Mark Robert Waldman//AVERY
PUBLISHING GROUP, 2013

Familiarization
with the theory (8
hours)

A week

8-9
weeks

Topic 6. Media
ethics and
tolerance in the
intercultural
communication

Lecture/Pr
actical
classes

Zakharchenko A.P. Internet media: an
interactive study guide for the course
"Website support" for students of the
department "Publishing and editing". -
Ternopil, "Krok". - 2014. - 198 p

Please, prepare a
list with media
rules for
intercultural new
media community
(8 hours)

2
weeks

10-11
weeks

Topic 7. Social
media as a
platform for
intercultural
communication

Practical
classes

Likeable Social Media: How to
Delight Your Customers, Create an
Irresistible Brand, and Be Generally
Amazing on Facebook// McGraw-Hill
Companies. – 2011. – 260 p.

To select 2
accounts – one of
the celebrity in real
life and second –
celebrity in virtual
life and compare
their

2
weeks



communication (8
hours)

14-15
-16

weeks

Topic 9.
Creating and
developing your
intercultural
communication
strategy in new
media

Individual
work

All literature during a course Make a creative
project with
developing of your
own intercultural
communication
strategy in new
media (20 hours)

Whole
semest
er

Prepared by Associate Professor Yuliana LAVRYSH


