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Practical tips for “green reporters”

The term 'new media' goes beyond 
academia and the study of modern 
journalism. It is a constant challenge 
that we must adapt to and keep up with 
as it is always evolving and changing. This chapter delves into the 

relationship between "new media" and 
environmental storytelling, offering 
practical tips on transitioning to a 
green reporter.



What is a “green” story?

Any type of text, narrative describing life conditions, reality 
around us and its influence on a particular community or 
broader society.



Why should we tell green stories?

• traditional media are not covering the whole scope of problems that are  
concerning the audience. 

• concept of “people, formerly known as the audience”.
• make the ecology problems visible.
• seeing the problem is the first step to solving it.

e.g. https://svidok.org/ - collection of evidence of russian war crimes against 
the environment on the territory of Ukraine.

https://svidok.org/


How to write about ecology in new 
media?

The answer to the question seems 
obvious

- Since every story is inherently 
ecological, it should be written 
similarly to any other story :)

- You have to follow the standards 
of journalism whatever you write 
about.

What are these standards?

1.impartiality

2.promptness

3.accuracy

4.responsibility

5.respecting privacy



What makes the story 
attractive?

Whether you are telling a bedtime 
story to a child or you are chatting 
with friends over coffee – these are 
all stories.
And they have to be as truthful as 
possible, due to the actual goals of 
the narrator. 

Green reportage should be:

1.to identify the problem
2.explain it’s importance
3.inspire the audience to...
4.find the solution



What are the best ways to convey stories? "Information 
Darwinism" by David Jeong:

1.Given two forms of information, the novel information will dominate 
over the replicated.

2.Given two forms of information, simple information will dominate over 
the complex.

3.Given two forms of information, the visually appealing will dominate 
over the neutral.

4.Given two forms of information, the humorous (which also implies 
novelty) will dominate over the banal.

"Good stories happen to those who know how to tell them".



Elements of an interesting story:

1. bright, memorable text, close to 
the feelings of the audience,

2. Emotions – in contrast to 
professional journalists, citizen 
journalists have the freedom to 
convey their personal feelings or 
sympathies; however, these should 
be well-supported with reasoning. 
It is recommended to steer clear of 
vague language and excessive 
embellishment.

3. bright and eye-catching title.

Interact with your audience:

1. grab people's attention

2. hold it for some time (long 
enough to..)

3. provoke reactions or 
decisions to act and..

4. cooperate in solving the 
problem



How to write to get clicks?

When creating online content, utilize 
various communication tools like 
audio, video, visuals, links, and 
pop-ups to enhance the appeal of your 
material. Remember, the key is always 
the quality of the content itself. Here 
are some guidelines for crafting 
engaging storytelling.

5W1H RULE

MORE DETAILS
Important and
unique details

CONCLUSION
Information 
that is nice to
have, but not 
critical.
Background 
of the story.

   
   

   
   



5W1H RULE:

It is a principle used not only in 
journalism, but also for 
problem-solving (it can be used in 
corporate teams, in the classroom, 
or by researchers, to find the 
source of problems).

WHAT?
(HAPPENED)
WHO?
(PARTICIPATED)
WHEN?
DID IT HAPPEN

This technique is used in 
journalism to uncover and
explore information, ultimately 
presenting it in news
stories.

WHERE?
(DID IT HAPPEN)
WHY?
(DID IT HAPPEN)
HOW?
(DID IT HAPPEN)



Long and short forms of online storytelling:

1.Most individuals tend to scan rather than read content.Therefore, it is advisable 
to cut your story in half or shorten it when publishing online.

2.If you as a “green reporter” want your audience to scan your online text easily 
the first two words in the first two sentences of the first two paragraphs of your 
story should be key-words

3.1 paragraph - 1 idea

4.The editorial standards of the BBC in terms of different types of the stories’ size. 
What the BBC website normally suggests as a good, major text is the 600 - 400 - 
200 words story.



(Partially) successful story:

1 paragraph-1 sentence-1 idea

- Breaking up your lengthy content into multiple pages can help maintain the 
reader's interest. Ensure that the reader is not intimidated by the overall 
length of the text, but instead feels compelled to continue turning the pages.

- To chunk the story is to cut the story into separate pieces or parts, without 
breaking the storyline and disintegrating the whole piece.



Thank you!
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contained therein.


